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COACHING

Build your Skills.
Learn how to be your coaching best.





2011 Annual Coaching Awards |  Coaching Product of the Year 2011

Click in the grey boxes to insert your contact details. 

Contact Name:
     
Product Name:
     
Email:

     
Address:

     
Phone:

     
Mobile:

     
Answer each question below by clicking in the grey boxes and typing in your response. Consider creating your answers in a word document and then copy and paste them into the answer boxes in this Entry Form. Observe word counts, as all additional words above the allowable word count will be deleted prior to your Entry Form being forward to the judging panel. 
CORE STANDARD 1:
Quality

ANZI Coaching maintains high standards in all our dealings with others. We have documented processes and systems to ensure that we can deliver a consistent and professional service at all times. We actively seek out the best people in the industry to collaborate and align with. We have the utmost respect for everyone we work with. 

Q1: In what way is your coaching product a ‘Quality’ product? (Max 500 words).

Answer:      
CORE STANDARD 2:
Excellence

We aim to delight and are always pushing for the extra step, inch or mile that will ensure that our Members understand how highly we value them. We safeguard our reputation for providing the best-in-the business, support, supervision and ongoing professional development. We are proud of what we achieve. 

Q2: In what way does your coaching product demonstrate ‘Excellence’? (Max 500 words).

Answer:      
CORE STANDARD 3:
Innovation

We look for the freshest ideas, concepts, content, presenters and products. We are not afraid to try new things, use new technology or to go into the unknown. We move quickly to implement actions whilst they are still ‘hot’. We would rather be giving something a go, than sitting around debating whether it would work. We are excited by what we do.

Q3: In what ways is your coaching product ‘Innovative’? (Max 500 words).

Answer:      
CORE STANDARD 4:
Contribution

We understand that not all Coaches are ready or able to invest in their professional development. We all had to start somewhere! We invest a large percentage of our revenue in providing free coaching tools and resources to the industry at large, at no cost, including regular world-class webinars for Coaches. We also provide ANZI Angel Coaching, a pro bono service where we partner our accredited Coaches with clients who are low paid, carers or volunteers. We put coaching to work. 

Q4: How does your coaching product, or the way that you offer or market your product ‘contribute’  to others? (Max 500 words).

Answer:      
CORE STANDARD 5:
Environment

We care about the coaching environment; for the coach, the client and the industry. We strive to find ways to help the industry to develop and grow in a supportive manner that benefits all. We care about our family environment and we support each other in the team to allow us to put our family needs first. We care about the physical environment. We recycle, meet online, do our best to maintain a paperless office, work from home and to be as green as we can. We care.

Q5: How does your coaching product or the way that you manufacture and distribute your product show care for the environment(s) around you? (Max 500 words).

Answer:      
CORE STANDARD 6:
Unique Selling Point (USP) & Effectiveness

In what way does your product stand out? How do you differentiate your offering to every other offering out there? What does your coaching product do or provide that no other product can? What has been your success with this product? How many sales/clients/testimonials, etc have you generated? 


Q6: What is the USP for your coaching product? (Max 500 words).

Answer:      

Q7: Describe the success that you have had with this product. (Max 500 words). 

Answer:      
Any other information:


Q8: What else do we need to know about your coaching product, its credentials or the impact it has had, that the questions above have not given you an opportunity to express? (Max 750 words). 

Answer:      
Save a copy of this Entry Form with your full name in the title and the category of award you are entering (e.g ‘Jane_Surname_CoachYear’ or ‘Coaching_Counts_CoachProduct’). Email your completed Entry Form to melbourne@anzicoaching.com.

Ensure that your Entry Form arrives no later than midnight 31st May 2011. You will receive a confirmation email once we receive your Entry Form.

Good luck and thank you for your application.

